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The very term ‘family evangelism’ brings together two powerful concepts in the 
life and future prosperity of the church. The family is the primary agency that God 
has put in place to transmit His values from one generation to another. It is in the 
home that family members should first engage in the privilege & blessing of 
worship; encounter the power of His Word; experience the joy of intimate 
fellowship; cultivate the principle of sacrificial giving, and practice loving service 
to others. God designed that the family should be the primary discipling unit in 
which individuals are equipped to share the gospel of Jesus from a personal 
experience of Him. 
 
This is the heart and essence of evangelism. Ellen White makes it clear that, “The 
mission of the home extends beyond its own members” (The Adventist Home, p. 
31) Ultimately, ‘family’ extends beyond our biological relations and embraces 
those with whom we choose to connect. Jesus Himself extended the narrow 
definition of family when he stated, “For whoever does the will of my Father in 
heaven is My brother and sister and mother” (see Matthew 12:46-50). Dr S Joseph 
Kidder, professor of Christian ministry at Andrews University comments on the 
results of a 2004 survey of Seventh-day Adventists in North America. It 
demonstrated that most people who joined the church did so because 
of a friend or relative. It is clear from this survey and from experience that the 
most effective means of evangelism is relationship-based. The most effective way 
of reaching people for the Gospel is through personal influence. The emphasis is on 
who we are, not what we do. 
 
Jesus made a powerful endorsement of the validity of relational evangelism when 
he stated, “By this shall all men know that you are my disciples, if you have love 
for one another” (John 13:35). We must not gloss over the import of Jesus’ 
statement. He intimates that the greatest evidence we can present to the world 
that we are true believers is the quality of the relationships we have with one 
another. The experience of the New Testament church reiterates this truth. Acts 
2:42-47 states, “And all that believed were together, and had all things common 
45And sold their possessions and goods, and parted them to all men, as every man 
had need. 46And they, continuing daily with one accord in the temple, and 
breaking bread from house to house, did eat their meat with gladness and 
singleness of heart, 47Praising God, and having favour with all the people. And the 
Lord added to the church daily such as should be saved.” It is significant to note 
from this passage that daily accessions to the church were a direct result of how 
the believers related to one another. The powerful evangelising nature of loving 
relationships cannot be understated.  
 
The coupling of the two terms, ‘family’ and ‘evangelism’, requires that we think of 
evangelism in more personal terms. In her classic book, Out of the Salt Shaker and 
Into the World, Rebecca Pippert, states, “Evangelism isn’t just something you 
‘do’—out there—and then get back into normal living. Evangelism takes people 
seriously, getting across to their island of concerns and needs, and then 



sharing Christ as Lord in the context of our natural living situations (30).” We need 
to expand our concept of evangelists and evangelism beyond the activities of those 
specifically gifted for soulwinning. 
 
God’s design is that every convert is to be a convert maker, not just for the 
benefit of others, but also for our own growth. Proverbs 11:25 states, “The 
generous soul will be made rich, and he who waters will also be watered himself.” 
We are instructed that, “. . . the effort to bless others will react in blessings upon 
ourselves. This was the purpose of God in giving us a part to act in the plan of 
redemption (Steps to Christ, 79). 
 
Evangelistic campaigns have their place, and quite rightly so as they still remain 
the primary avenue for church growth within the South England Conference. The 
issue is not so much, which method of outreach we choose to employ. As Mark 
Finley once commented, "The most effective form of evangelism is to just do it." 
The main issue is about how we connect with people on a relational level. 
No matter how well the evangelist preaches, no matter the quality of our health 
expos, no matter how well organised our café churches may be, people will not 
stay where they do not feel loved, accepted and valued. That’s about relational 
connections. 
 
Our evangelistic mandate requires the communication of a very distinctive 
message which is encapsulated in the Three Angels’ Messages of Revelation 14. 
Unfortunately, within the church, there appears to be a misconception that 
prioritising loving relationships requires us to compromise the truths that make us 
who we are. Nothing can be further from the truth. We are told that, ‘the 
last message of mercy to be given to the world, is a revelation of His character of 
love. The children of God are to manifest His glory. In their own life and character, 
they are to reveal what the grace of God has done for them (Christ’s Object 
Lessons, 127). 
 
Our distinctive message does not amount to a hill of beans unless it is shared 
within the context of God’s love. It is only as we get to know people as 
people that we can understand how to communicate the message in a way that it 
will be best received. Fixating on our distinctives can actually be a defence 
mechanism for avoiding authentic relationships while convincing ourselves that we 
are doing God's will by sharing information. 
 
We are told that, “Christ’s method alone will give true success in reaching the 
people. The Saviour mingled among men as one who desired their good. He showed 
His sympathy for them, ministered to their needs, and won their confidence. Then 
He bade them, follow me” (Ministry of Healing, 143). 
 
This involves engaging with people on the issues that most occupy their heart 
concerns. More often than not, this involves some aspect of family relationship. 
People embrace truth when they can see how that truth fits into the framework of 
their day-to-day lives. Our message will fall on deaf ears unless we can answer the 
question, “So what?” We can get into great debates about what constitutes 
Present Truth, but for an individual who is lost, present truth is whatever they 
need to hear and experience in order to be saved. 



 
The medical missionary work is described as, “a great entering wedge” for the 
gospel” (see Counsels on Health, 353). Family evangelism can fulfil a similar 
purpose. Its potential is summed up in David & Vera Mace's comment about the 
home. They state, "it is by far the most powerful evangelising agency in the world. 
Its evangelism however is not aggressive; it is persuasive. It proclaims its message 
not by words, but by deeds. It does not tell others what they should be; it shows 
them what they could be” (In the Presence of God, 113). 
 
Our relational efforts should always seek wherever possible to win people within 
the context of their families rather than separate them from the people they love. 
Our task is not only to influence souls for the kingdom, but also to, “make disciples 
of all men (Matthew 28:11).” 


